Press Excerpts on the Retail Risk of Climate Change
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Firms Start to See Climate Change as Barrier to Profit (9/21/09)
As the real-world impacts of climate change begin to materialize and regulation of greenhouse gases appears more likely, corporate America has begun to grapple with a challenging question: How do you quantify the risks associated with climate change? 

The answer depends on one's perspective. But companies are beginning to show increased willingness to disclose the extent to which they're contributing to global warming and what they're doing to keep it from harming their business. 

"If we don't move now, it just becomes more expensive, more complicated and a bigger risk," said Brad Figel, director of government affairs at Nike, at a Capitol Hill briefing last week sponsored by Oxfam America…. 

 [A] number of companies have split with the chamber to back the House bill and are taking steps to curb their own carbon footprints. 

Anna Walker, senior manager for worldwide government affairs and public policy at Levi Strauss, said 95 percent of her company's offerings are made from cotton. Climate-related water shortages threaten cotton supplies, to say nothing of the tornadoes and floods that could threaten the company's cut-and-sew operations in Bangladesh, Cambodia, Vietnam and other countries. 

"This is very practical and happening for us," Walker said. "We really do get it." 

Companies that depend heavily on the goodwill of both consumers and their employees are also sensitive to the issue. 

"Climate is top of mind for our customers right now," said Jim Hanna, Starbucks's director of environmental impact, who added that the company is aware that its workers are also eyeing its business practices and public policy positions. "For us to attract the best talent coming out of college, and for us to retain that talent over time, we've got to operate that way."… 

[C]orporate types such as Nike's Figel are trying to convince lawmakers that capping greenhouse gas emissions and providing money so vulnerable countries can adapt to climate change makes sense. 

"People would say to us, 'You really don't have any skin in the game,'" he said. "No one really thought about what it would do to our supply chain." 
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Carbon Curbs: It's Business vs. Business
As some powerful corporate groups fight a U.S. climate bill, others are leading a counterattack (9/24/09)
….Some companies also worry about the effects of global warming. Levi Strauss, for instance, fears that rising sea levels, floods, and other changes could threaten factories in such places as Bangladesh. The companies are planning a blitz of op-ed articles and media campaigns, while leaders such as Exelon's Republican CEO, John W. Rowe, will plead the case in the Senate. 
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Corporations Want More Climate Aid For Developing Countries (9/19/09)
…A handful of international corporations, including Starbucks, Nike and Levi Strauss, had representatives on Capitol Hill on Tuesday to lobby congressional staffers on provisions of the House energy bill that could affect developing countries -- the regions that provide the basis for the corporations' supply chains.
The representatives agreed that the bill sponsored by Reps. Henry Waxman, D-Calif., and Edward Markey, D-Mass., which passed the House in June, should increase its allowances for helping developing countries adapt to the negative effects of climate change, such as coastal flooding or water scarcity. They want the allowances raised from the current 1 percent to 3 percent.

"We're not emitters of energy, we're users of energy," said Brad Figel, Nike's director of government relations. "What could climate change do to our supply chain? For Nike, factories making products, water and energy scarcity, flooding -- it's all very, very tied to our future business model. If we don't move now, it just becomes more expensive and more complicated."

The Hill briefing was hosted by the left-leaning humanitarian organization Oxfam America in conjunction with a report the group released Tuesday that highlights opportunities businesses have in taking immediate action to minimize the negative effects of climate change.

The business representatives distinguished between climate change mitigation, which is taking action to reduce greenhouse gas emissions, and adaptation, which is working to minimize the effects of climate change. While they were supportive of the bill's attention to mitigation, they expressed concern that not enough is being done for adaptation, especially in developing countries whose vulnerability, Figel argued, could hurt the companies’ business models and ultimately cost American jobs.
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Senate Delay on Climate Bill Could Stymie Copenhagen Talks (9/16/09)
….Firms worry about supplies of sneakers, coffee and bluejeans.
Leading business groups, meanwhile, tried to make an economic case for pouring money into Africa, Latin America, South Asia and other regions that will be hit hardest by rising sea levels, storms and drought.

"Climate change represents a direct business risk to our supply chain. You can't just grow coffee in Iowa," said Jim Hanna, director of environmental impact at Starbucks Coffee Co., noting that changing weather patterns threaten coffee production in several parts of the world.

Activists have long pressed Congress to devote more money toward helping poor nations cope with climate change, often couching the argument in moral terms. But Hanna, speaking with leaders from Nike and Levi Strauss & Co. on a panel sponsored by Oxfam International yesterday, said it's the economic angle that's perking up politicians' ears.

From fears that drought-plagued countries will grow less cotton for bluejeans to worries about the depletion of rubber necessary for sneakers to concerns that storms and flooding in vulnerable countries like Bangladesh will shutter apparel factories, companies said their need to protect nations from the threat of climate change goes beyond altruism.

"Moral arguments aside, it makes absolute economic sense to mitigate your own issues," Hanna said.

The House-passed climate bill directs 1 percent of allowances apiece to adaptation and clean technology development overseas from 2012 to 2021. The amount would increase to 4 percent from 2022 to 2026 and then to 8 percent in 2027 and beyond.

Aid groups say that, under current estimates of the value of allowances, the funding comes to about $1.5 billion -- far short of the combined $12 billion they say is needed.

Oxfam and business officials yesterday pressed to raise the allowances to 3 percent. Kerry, meanwhile, said a group of evangelical leaders stopped into his office this week expressing concern about the funding.

"They're committed to trying to raise that level," Kerry said, adding, "I'm committed to trying to raise it in the Senate."

